ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

A MIKPEZ & MNMOAY MIKPEZ ENMIXEIPHZEIZ

H emyeipnon I kar I TMAFKAKHX EMMOPIKH KAI BIOMHXANIKH ANQNYMOZX ETAIPEIA MHXANOAOIIKOY
EZOMNAIZMOY nou &€dpevel OTNV NepIPEPeIa ATTIKNG evTaxbnke otn O0pdaon <«EpyaAeioBnkn AvTaywvioTIKOTNTAGY
npounoAoyiopou 400 ekar. Eupw. H dpdon oToxeuel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAC TWV HIKPWV KAl MNOAU
MIKPWV EMIXEIPAOEWV, €NeVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOHO TOUG, TNV UIOBETNON CUCTNUATWY TUMOMNOINONG
& nioTonoinong, kabwg kal o€ branding kal wyn@iakn npoBoAn.

O ouvoAIkOC npolUnoAoyiopoc TnG enévduonc eivalr 200.000,00 € sk Twv onoiwv n dnuooia dandavn avepxeTal o€
99.999,99 € kai cuyxpnuaTtodoTeiTal and Tnv EAAAda kai To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kail uAonoisital, nepiAapBavel eENevOUOEIG

OTIG NAPAKATW KATNYOPIEG:

v MnxavnuaTta - EEonAionog

v MoTtonoinon MpoidvTwyv - Ynnpeoiwv - Aladikaoiwyv
v Zuokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peaa

v/ MiIoBoAoyIkO kKOOTOG epyalopevwy (VEO Npoowmniko)

ME£o® TNG CUHHETOXNG OTNn Apdaon, n eniXEipnon NETUXE:

v BeEATIiwWON TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoPopiag TG

v/ gvioxuon TnG eEWOTPEPEIAC

v ENEKTAON TNG AYOPAc WE TN NpooBnKn VEWV NPoiovTwV & UNNPECIOV
v €Eao@aAion uwnAOTEPNC NoIOTNTAC NPOIOVTA & UMNPETIEC

v/ au&non TnNG NnapaywyikotTnTac & BeATiwon AsIToupyikwy d1adiKaoiwv
v/ gvioxuaon Tng eNIXEIpnUATikKOTNTAG

v dnuioupyia / diaTApnon NoloTIKWV BECEwV epyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUOnKe n €nixeipnon anopEPovTac opeAN TNV AvTaywVvioTIKOTNTA TNG XWPAC KAbwg

KAl oTNV TOMIKN OIKoVoia.
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* 5k ANAMTYZHE KAI ENENAYZEQN ==
EIAIKH FPAMMATEIA AIAXEIPIZHE : : ’
MPOrPAMMATQN ETMA & T: avantun - epyacia - alAnAeyyun

EIAIKH YIMHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaikn 'Evwon
Eupwnaiké Tapeio
MNepipepetakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



EPANEK 2014-2020

OPERATIONAL PROGRAMME
COMPETITIVENESS+ ENTREPRENEURSHIP-INNOVATION

Competitiveness
Toolbox

FOR SMALL AND VERY SMALL ENTERPRISES

The enterprise G.& I.PANGAKIS SA based in ATTICA region, has joined the Action “"Competitiveness Toolbox” with a
total budget of 400 million €. The Action aims at supporting existing small and very small enterprises, in order to
upgrade and improve their competitive position in domestic and international markets, by investing in the
modernization of their production equipment and by adopting product certifications.

The investment’s total budget is 200.000,00 € out of which 99.999,99 € is public expenditure. The Action is co-
financed by Greece and the European Union - European Regional Development Fund.

The approved co-financed Business Plan includes investments on the following categories:
v Machinery - Equipment

v Quality system, Standardization, Certifications etc (up to 100% of the total budget)

v’ Means of transportation

v' Packaging & Branding

v" Digital Promotion

v Wage cost for new personnel

Through the participation in the Action, the enterprise achieved:
Competitiveness improvement

Increase of profitability

Reinforcement of an extrovert business profile

Market expenditure by adopting new products and services
Creation of better quality products and services

Increase of productivity and improvement of operational procedures

Entrepreneurship Reinforcement
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Creation/ retention of jobs

The support of EPANEK proved beneficial, not only for the enterprise but for the competitiveness of the national as

well as the local economy.
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* 4 K DEVELOPMENT AND INVESTMENTS
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European Regional 2014 - 2020

Development Fund

Co-financed by Greece and the European Union



